Search Engine Optimisation

Search Engine Optimisation is the buzz phrase of web site production; meta tags, SEO, pay-per-click, you've probably heard all of these terms before. In fact, they almost seem synonymous with search engines. However at Breeze and Freeze we feel the first question to ask yourself before committing yourself to extra cost is, do I need to optimise my site?  If your site works as a “brochure” site and most of your business comes from your own advertising then leading potential customers to your site via your own advertising may be sufficient.  Also if your site is at the top of a search engine ranking be prepared for the unusual and potentially time wasting enquiries you may have. For example if you have a video production company; be prepared for the calls from old ladies who want their video fixing on a Saturday afternoon. Of course if you are selling something on line in a competitive environment then being near the top of the list may be crucial.

If you decide that it is important for you to be at the top of the search engine list then there are ways of achieving this. But, aside from the jargon thrown at you, as a small business wanting to be part of the bigger picture you've got to ask the question - What can search engines do for you?

According to the Financial Times, the Internet has become the fastest-growing advertising medium in the country, accounting for nearly 5 per cent of spending. Search in particular 

equates to over 40 per cent of the UK's online advertising spend. The way it works is that search engines pull in a list of web-sites that are relevant to the words or phrases being used to search - these are called natural listings. But there is also the paid-for listings which is where a host of advertising models come in to play. So what can search engine marketing do for you? Generally, marketing through searches allows you to interact with customers. This interaction sparks a host of benefits. 

1. Attract targeted traffic to your site 

2. Increase online sales 

3. Attract new customers to your site 

4.  Increase brand awareness 

5.  Maximise your return of investment (ROI) by analysing online activity and 

adapting your strategies accordingly 

6. reduce the costs of acquiring new customers

Once you've decided you want to go down this route - your next hurdle is the 

jargon around search engine marketing. Below are some of the common phrases and 

models you will encounter.

Search engine optimisation: If you don't have the money to spend on paid-for placements on search engines, then try search engine optimisation, SEO is a web of tactics used to improve your chances of being featured in the natural search engine listings. But because the optimisation is down to you, there is no guarantee as to where you will be placed in the list of results. There are many ways of achieving this but www.countrymanpestcontrol.co.uk gives a good example of a search engine optimised site.

Visually appealing or appealing to search engines

The main problem with optimising a site for search engines may make it less visually appealing to you.  Search engines love text, information and links. Whereas you may like pictures graphics and creative looking pages. So if for example you compare Countryman Pest Control to Breeze and Freeze sites you will see the two ends of the scale. You will need to consider your audience and how you want your web-site to reflect your business. As Breeze and Freeze specialises in visual imaging we produced a site that reflects our business.  For Countryman Pest Control we wanted to produce an informative site that led people to buy a video which we produced. Interestingly by linking your site to a search engine optimised site or directory site, search engine rankings can be dramatically improved.

Paid-for placements (PFP’s): are often presented as 'sponsored links' when you run a search. Separated from the main results, the order of placements is decided by a bidding process, where advertisers will bid money for phrases or words that are relevant to their businesses. 

Paid inclusions or Pay per positioning (PPP): This model allows advertisers to pay for their sites to appear within the main results. However, there is no guaranteed placement and often you need to also rely on search engine optimisation to make sure your site appears at the top. 

Display advertising: If your logo and brand are important to drawing in customers, then the traditional model is best for you. With this model you pay more to have your logo appear next to your listing. Or you can just opt for the banner advertising on these pages. 

Cost per click (CPC) or Pay per click (PPC): These phrases are used to describe the charging model used by most search engines. They simply mean that you pay for the number of times people click on your site. However, remember that not all visits to your site will result in actual sales. 

Cost per thousand (CPT/CPM): This is a charging model based on the highly rated areas of a search engine's pages and is mainly used for display advertising. 

There is a lot more to this subject and this briefing is intended to give a quick insight to search engine optimisation. If you require more information call us at Breeze and Freeze on 01327 340401.

